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PNMTIATingugnaAtviing Customer Journey ¥83gne Lag SWOT Analysis @W3%. 3sMvun

Paananisiuiladesvasgnan (Voice of Customer) laguians Customer Journey ¥84gnAn 8miv. Lagny
Uszinnuainisdeans laun deamnesuile s anunazeainnisliusnis (Onsite) uag Offline way Yoamnanuy
nsfuilamsdedaauseulall (Online/Social Media) Fududesniinseungunisiuiludeaiagniedn

Uagdu gnanluswian uazgnAauwly/aiey fall

1. gNAINFUATOUAT?

WWUMenNIsumg | Usesam Touchpoint Paanansiuiladesgndn \A3sdia/A5ns
VBIgNA ngugNA1 foans
Customer Online offline
journey

nssus ALfigy Usgdunus s | 1. Facebook 1. Inséwi Lwww.nsm.or.th
(Awareness) UIAR Feuszimeing oy www.nsm.or.th 2. Social Media
Usznausy U1 Email NSM Thailand
Tawan HoFafiun
ny Insviend waz
Fovoulay
nsfanTan ALigy doyaanuil duf | 1. Facebook 1. Insénnt Lwww.nsm.or.th
(Consideration) | JagUu WA UTLAY 2. Line OA 2. Social Media
UK UINIT MUY | 3. www.nsm.or.th NSM Thailand
H0d5UD9 BN, 4. Email
LAZITUUNITIBY
WarINNUIBUNT
online
nsdondndae | Jagiiy JPUUMIIBI kae | 1. Facebook 1. Insénnt Lwww.nsm.or.th
(Purchase) UUBUNT 2. Line OA 2. 3l M | 2. Social Media
online 3. www.nsm.or.th | U513 NSM Thailand
WazNISINUY 4. Email 3. Line Bot %y 3. U
Uns Onsite W9t (Gudinlee | Useanduiusmng
FYALLDYALAY dmidl ewaw) | 99 touch point
Sevlaluniste onsite
NARAUTILAY
U3ns
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nsatiuayu e R HE TN IVIAGLY 1. Tnséwn 3. 5¥UU CRM
(Advocacy) Jaqdu 1899119 Social 2. NUY
AUAR Media NSM
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UNAN Fouszineng o 2. www.nsm.or.th 2. Social Media
Usznaume U1 Email NSM Thailand
Tawoun Hodsfiut
ny Insvied uay
doooular]
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VDY BNWIY. LAy 4. Email
FPUUNITADY LAY
ImUeUns online
n5tonAn ol Uagdu JYUUNNSI8Y uay | 1. Facebook 1. WA Lwww.nsm.or.th
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uazmsdmnedng | 3. www.nsmorth | 2. Wmihia 9a | 2. Social Media

Onsite Email UINIg NSM Thailand

UAZLDUALAY 3.Line Bot iy | 3. Uhe

Joulvlunsde W (Guinlae | Ussrnduiusaiu
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onsite

nskAuIS Jaqlu Uhedydnwal 1. Facebook 1. Insénn 1.

(Service) 9AUINSUAYAS 2. Line OA 1. @mihils 99 | www.nsm.or.th
IEANNEEAIN | 3. Email U9 2. Social Media
auaeasalanas | 4. Youtube 2. Line Bot #y | NSM Thailand
ATINNA 5. Instagram W (Guiinlae | 3. dhe
Joyatingsans/ | 6. TikTok i Usnduiusany
ﬁﬁ]ﬂiimmzqﬂﬂiiﬁ 7. www.nsm.or.th DNY.) 9 Touch point
F4 9) 8. WUUUIELIUNMIS | 3. wuuUssiliuy onsite

Online AMUNINDLA

N33NwIgNA Blal3 MTUTTYIEUNUS 4. QR code wana | 1.

(Retention) Jaquu anduszlewl ALARLTAL www.nsm.or.th
promotion @113n 5. ANNUY 2. Social Media

nnsatuayy afin AUARLIUNIY 1. Tnsdne NSM Thailand

(Advocacy) Uagdu P84174 Social 2. INUY 3. 5¥UU CRM

DUAR Media NSM
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Customer journey Online offline
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2UAR Aouszanea 9 2. www.nsm.or.th 2. Social Media

Usznaumie the
Tawan Hofefiun
e nsvied wag
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3. Email

NSM Thailand
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v -

QRENTERERTY AWy Uoyaan1ui dua | 1. Facebook 1. Insénn 1.www.nsm.or.th
(Consideration) Uaqdu TRIERGIVITGE 2. Line OA 2. Social Media
2UIAA UINIT ANNYBIN | 3. www.nsm.or.th NSM Thailand
doasued oW, | 4. Email
LAEIEUUNITIBY
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Un3 Onsite Wl (Judin - | @u3e Touch point
ERBIGE NG Taoidwihd | onsite
Houlalunste aNY.)
HARSILAY
UIN1S
N3lUsNIg Jagdu Unedydnwal 1. Facebook 1. Inséna 1. www.nsm.or.th
(Service) aUinsuavds | 2. Line OA 2. W@wihilas | 2. Social Media
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3.2 gnAnguiinviaaigafnelszme

Wunenisiaumie | Usean Touchpoint Yawmensuiadesandn \3eaiia/A5ns
V29gnA gy Online offline doans
Customer journey Qﬂﬁ'ﬂ
N155U3 (Awareness) | aufigy | Uszwduniug Wiwde | 1. Facebook 1. nsdnm L.www.nsm.or.th
2UAR | UTBLANeN 9 3. 2. Social Media
Usznausmy U1 www.nsm.or.th NSM Thailand
Tarwoun Aedsiiui Ang | 4. Email
Tnsvimd wazde
goulatl Fo
NN TENA)
QURITerTate Ay ﬁayjaamuﬁ' Au 1. Facebook 1. Insdna L.www.nsm.or.th
(Consideration) el | wdndneiuazusnis 2. Line OA 2. Social Media
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nssnwgnm ann nsUTEIENIUS avs | 7. 4. QR code 1. www.nsm.or.th
(Retention) Uagtu | Uselewid promotion | www.nsm.orth | LamAIy 2. Social Media
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QREGIIGITY, afn ANUARALIURNY 1. Wnsfn
(Advocacy) U9qdu | ¥9e Social Media
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NUBNR :
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P v Y Yo a a & 1Y . P v ) =
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